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ABOUT ME

TEN Des Moines Arts Festivals

Community Events like the 
World Food & Music Festival, 
Holiday Promenade, Downtown 
Farmers’ Market, The DSM Book 
Festival, Zoo Brew & Night Eyes

EIGHT years with Travel Iowa



AGENDA

• WEBSITES

• IOWA ARTIST DIRECTORY

• NEWSLETTERS

• MAIL

• PARTNERSHIPS

• OUTREACH



YOUR WEBSITE

• WIX
• Shopify
• Bluehost
• GoDaddy
• Ionos
• SquareSpace
• DreamHost

• Network 
Solutions

• Hostinger
• Site 123

Forbes Top 10 Site Builders Plans range from $0 - $39 per month

An additional fee to buy your domain 
name $10 - $50 per year

- A website is never done. It’s an always evolving project.

- Make sure people can contact you. Your site is designed to sell 
your work or services. If you don’t have an email or form, how 
can they do that?

 - Social Media isn’t a substitute for a website., especially if your 
social media isn’t updated. It’s easier to tell your story on a 
website.

- Remember why they are there on the site – to possibly hire you! 
Don’t bog it down with stories about how you like pizza and you 
feel inspired in the morning.



YOUR WEBSITE

Look at other artists’ websites for INSPIRATION. 

What do you like? 
What is confusing?
Can you find information?
Can you contact them?
Do you know what they do?

SITES WE EXPLORED TOGETHER:
• https://www.saodzynz.com/ 

• https://www.pamelahiatt.com/ 

https://www.saodzynz.com/
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IOWA ARTIST DIRECTORY
- Find Opportunities! People want to hire 

artists!

- Make sure your profile is clear. Example: 
Don’t say that you can be hired for music, if 
you aren’t really a musician.

www.IowaArtistDirectory.org 

http://www.iowaartistdirectory.org/
http://www.iowaartistdirectory.org/


NEWSLETTERS

• Direct contact with your fans – no algorithm
• Can see how many people opened it and where they 

clicked  
• Tag fans to serve them the right information
• IDEA: Gather information (addresses) by sending a 

certificate of authenticity. 
• IDEA: Use email to talk about new work, upcoming 

shows (what’s your booth number?) People love to be 
the first to know. 



NEWSLETTERS



NEWSLETTERS



MAIL

• People don’t get as much mail as they used to, so 
when they get something good, they pay 
attention.

• Send a postcard about new work or an upcoming 
show.

• Send certificates of authenticity and include a 
thank-you note.

• Send a Valentine Card or other special occasion 
mailer. 



PARTNERSHIPS

1.Look for a Natural Fit

2.Don’t wait for the phone to ring

3. Keep It Simple



PARTNERSHIPS

NO ONE  CARES ABOUT 
YOUR BORING BUSINESS.



PARTNERSHIPS

Ceramics: Vase + Flower Shop
Leather: Bookmarks 
Photographer: Non-Profit
Musician: Record Store
Visual Arts: Pop-Up

Make sure it feels natural. 
Don’t force a fit.



PARTNERSHIPS



PARTNERSHIPS



PARTNERSHIPS

What’s Missing?
Who are you?
How do I reach 
you?



PARTNERSHIPS



SHAMLESS PLUG!



THANK YOU!
Colleen Murphy, CFEE
Des Moines Arts Festival & ARTSwork
cmurphy@desmoinesartsfestival.org 
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