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An overview.
• A disclaimer.

• Know, Like, Trust.

• Integrating Connection

• Your lists – what are they?

• The case for email over social media.

• Who are your folks?

• Ground rules of relationship-building.

• Creating Trust.

• Recap.





Taking Action:
How do you connect during the 

making process?



A Tale of Two Lists.

(Sorry not sorry, social media.)



EVERYONE LOVES 
POSTCARDS.



Taking Action:

Jot down 5 occasions to send your folks 
something tangible. Connection is key 

here. 



MAKE IT 
EASY TO 
JOIN.



Taking Action:

Assess your email newsletter situation.



A word 
on lead 

magnets.



Taking Action:

Brainstorm 5 lead magnet ideas.



Who are your folks?



Taking Action:

Do some detective work.



KNOW: introducing yourself.
• open studio 

• create a pop up

• give a lecture

• design an exhibition 

• pitch a media outlet

• start a podcast 

• dive into social media

• participate in art festivals 

• start a blog

• write a guest post 

• teach a class

• create a digital product 

• create public art

• get involved in your community 

• organize a community project

• dial up your SEO on your website

• create videos 

• offer a lead magnet 



Taking Action:

Challenge yourself to list 20 strategies that get 
you in front of your target audience. Commit to 

doing 3 over the next few months.



•be generous. Invite, host, give.

•show up.

•don’t be all about myself.

•but be myself. 

LIKE: establish your ground rules.



Taking Action:

Define the ground rules of your 

relationships.



TRUST: be consistent. be authentic.



Taking Action:

Trust audit: how are you actively 

building trust with your community?



Recap.
• How do you integrate connection with your making?

• Jot down 5 occasions to send your folks a postcard or snail 
mail.

• Assess your newsletter situation.

• Brainstorm 5 lead magnet ideas.

• Do some detective work.

• Challenge yourself to list 20 strategies that get you in front 
of your target audience.

• Commit to doing 3 over the next few months.

• Define the ground rules of your relationships.

• Trust audit: how are you actively building trust with your 
community?



Thank you!

Connect:

jennifer@whatsgoodproject.com

http://whatsgoodproject.com

@thewhatsgoodproject
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